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About The Chapel Hill Farmers’ Market 
 
 

 

 

 To create and increase opportunities for farmers and crafters to sell their 
products directly to customers 

 To create and increase consumers’ opportunities to buy local products di-
rectly from farmers and crafters 

 To bring together families, neighbors, visitors and local food producers and 
artisans to create as sense of community and social gathering 

 To establish a vibrant market that is the destination for tourists and visitors 

 To provide a vehicle to educate the community on the nutritional, environ-
mental and economic value of buying local, sustainably produced farm 
products and other goods. 

Our organization has been largely successful in achieving these goals set nearly ten years ago... 

Farmers of Orange, Inc., a local state non-profit, founded The Chapel Hill 
Farmers’ Market (CHFM) in 2008 with the following purpose and goals: 



Impacts and Challenges 

 

In 2016, customers spent roughly $500,000.00 (not including Tuesday sales) on local food 
and crafts at our market. On average, we can expect around 400-500 customers at each Sat-
urday market. This number has grown steadily each year since inception. 

 

We are still looking to build upon past successes and believe that one of our greatest chal-
lenges has been finding a permanent location.   

 

The Chapel Hill Farmers’ Market believes that the American Legion property represents a 
tremendous opportunity as a potential permanent home. University Place (formerly Univer-
sity Mall) has been a great partner in allowing us parking lot space. However, we are cur-
rently in our third location on University Place property; new businesses opened up and 
needed valuable parking lot space which we previously occupied. 

 

Additionally, it is highly unlikely, perhaps even impossible, to build any permanent infra-
structure at our current location. Discussions of the topic with University Place manage-
ment have yielded no results in that regard. We believe having a permanent structure for our 
wonderful members to sell under would accomplish the following: 

 

 Provide greatly increased comfort to our hard-working farmers and crafters and to their 
customers as they shop and interact. Customers often leave early if not protected from 
the heat of direct sunlight. 

 Provide protection from direct sunlight to perishable products being offered by our 
members. Many market products do not hold up well to direct sunlight and lead to re-
duced sales- who wants wilted lettuce? 

 Reduce the additional effort and time required by vendors to set up and break down port-
able structures 

 Provide safety and stability in inclement weather. Each vendor currently brings tent 
weights to each market to prevent tents from blowing over on windy days. 

 Greatly increased marketing opportunities: Permanent signage and increased visibility 
(currently, we are only “visible” on Tuesdays and Saturdays when our tents our up.) 



Our Efforts To Date

Since 2013, we have petitioned, on several occasions, The Chapel Hill Town Council for support in help-
ing us find a permanent location. Included with these petitions was the following list of what we desired 
in a permanent home:   

Criteria for Permanent Market Location for Chapel Hill Farmer’s Market 

Minimum Market Requirements 

 Space for 36 vendors (approximately 23,000 square feet) with option for future expansion and 
space for future shelter. 

 Space available both Sat (6am – 1 pm) and Tues (1:30 pm – 6:30 pm) 

 Pull-in/out access for vendors 

 Available nearby parking for customers (~100 spaces either in parking lot or within walking 
distance on street) 

 Nearby restroom facilities 

 Electricity 

 Permanent signage 

Additional Desirable Market Features 

 High visibility from a highly traveled road corridor 

 On bus route 

 Pedestrian/cyclist accessible 

 Water accessible nearby 

 Permanent Shelter/pavilion (over at least a portion of the market space) with paved, pull-in/
out space for 35 vendors 

Additional Ideal Market Features 

 Our own dedicated storage area and shared control over structures and facilities 

 adjacent green space for multiple community uses 

 Customer amenities, such as bike racks, benches, tables, wash station 

 Near businesses that bring in customers that are likely to also appreciate the market 

 WiFi available (some vendors use Square or other payment methods) 

 ATM within walking distance 

We have also met and held multiple discussions with other private and public entities, including: 

Parks and Recreation Department  

Town Manager and Mayor (current and former) 

Glen Lennox Owners (Grubb Management) 

Orange United Methodist Church 

Chapel Hill-Carrboro Chamber of Commerce 

East-West Properties 

Whole Foods (Chapel Hill) 

And, we provided the brochure (following page), which connects our vision with the goals laid out in the 
Chapel Hill 2020 Vision:  









Images That Inspire: 

 Our Vision For A Permanent Structure 

Durham Farmers’ Market 

Findlay Market, Cincinnati 

Ithaca Farmers’ Market 

Covington , VA Farmers’ Market 



BEYOND BUILDINGS: 

Creating Partnerships, Supporting A Shared Vision,  

 AND Increasing Food Access 

 

 Kidzu Children’s Museum is a current CHFM partner via their To Market To Market program where they 
bring their participants to shop at our market every Tuesday 

 

 Kidzu also has a shared vision of a multi-use space, a pavilion they utilize when not utilized by the CHFM. 
Great synergy already exists between the two organizations; this will only grow with a shared vision for a 
portion of the Legion Rd. property.  

 

 Having attended the town-sponsored charrette, it was evident that there is great support from the commu-
nity members and town leaders for what we are proposing. We are looking to turn this support into a visi-
ble reality. We can do this by being part of a space that greatly enhances the quality of life for all stake-
holders.  

 

 Currently, we partner with Farmer Foodshare (a non-profit providing farm-fresh food to those most in 
need) and offer the Supplemental Nutritional Assistance Program (SNAP) to qualifying patrons. Through a 
grant from Burt’s Bees Better Bee Foundation and Whole Foods Market, we created the Fresh Bucks Pro-
gram, doubling SNAP money and greatly increasing food access. This will only continue to grow as we 
increase our market visibility and build other partnerships.  

 

 Local musicians, chefs and authors have used our market over the years to increase their following; we see 
these connections only growing further with a permanent location and better infrastructure to support their 
chosen art form. 

To learn more about our organization, please visit www.thechapelhillfarmersmarket.com 

http://www.thechapelhillfarmersmarket.com

