Budget Questions and Requests for Information
2013-14 Recommended Budget
QUESTION #4

QUESTION: Parking:

What is the history of monthly fee increases?

What is our basis for setting fees?

Consider additional increase for monthly parking?
How realistic is it to place pricing on the parking signs?
Using coupons at all locations?
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RESPONDENT: Kenneth C. Pennoyer, Director, Business Management
RESPONSE:

a. Monthly Rate History:
1998 $55 per month
2000 S$65 per month
2002 $80 per month
2008 $85 per month
2012 $95 per month

b. Policy for Establishing Rental Parking: Town Public parking spaces that have proven to
be unmarketable for short-term parking or for which the cost of monitoring and
collections would exceed revenues are considered for long-term rentals. Rental fees are
be established at monthly rates that are competitive with rates in private parking lots.

c. Consider monthly rate increase: The rate was increased in 2012 by $10. We believe the
current rate is consistent with private lots and provides enough of a discount over
hourly parking rates to encourage monthly parking in spaces that are traditionally
difficult to market. We will continue to monitor the market and will provide a
recommendation for a monthly pricing strategy during the FY15 budget process.

d. Pricing on Parking Signs: Placing pricing information on the blue signs that designate
public parking is possible, but there are some drawbacks. Putting just the price, $1.50
per hour for instance, may not provide enough information to be useful. Someone
using the lot would also want to know if they could pay for increments of an hour and
they would also want to know the hours during which the lot charges that rate. Trying
to put this additional information on the sign would make it too “busy” to read as you
drive by. Also, the purpose of the blue signs is to provide a quick visual reference
guiding a driver to a public lot. We would not want to encourage people to comparison
shop for parking based on price while they are driving in downtown traffic. Most price-



sensitive parking patrons would be recurring customers that may use the on-line parking
tools to plan where they park, or learn through experience or word of mouth the most
economical parking arrangement.

Coupons at all locations: Our system is capable of accepting single validation coupons
(chaser tickets) at all gate controlled lots (Wallace Deck, Rosemary/Columbia and 140
West). Pay station controlled lots do not have the ability to accept coupons. We are
currently exploring options through pay-by-phone that would provide similar
functionality.



