American Legion Survey - Preliminary Results
What types of activities/uses would you like to see?
Percent preferences based on OVERALL respondents, those respondents with CHILDREN or TEENAGERS in the house,
and respondents living at varying distance from the site (WITHIN 1 MILE, 1-2 MILES, MORE THAN 2 MILES)

11/8/2017

CHILDREN/ MORE THAN 2
OVERALL TEENAGERS |WITHIN 1 MILE 1-2 MILES MILES
Athletic Activities
Stit)& court-based sports (tennis, pickleball, 41.5% 32 6% 30.6% 36.7% 48.3%
Indoor gymnasium-based sports 37 6% 33.9% 37 6% 35 4% 39.3%
(basketball, volleyball, pickleball, etc.) o o o R =
z\;vri(r)r;ri:;ngefco)ol activities (swimming, water 39 7% 40.4% 43.9% 34.2% 27.9%
rooll‘lt:r":;ciae:f';‘;f)ace sports (basketball, 23.1% 30.9% 23.1% 26.7% 21.7%
None of the above 20.0% 20.2% 17.3% 21.3% 19.3%
Baseball field ts (baseball, softball,
rjji d:rs IZtc jpor s (baseball, softba 19.1% 22.5% 23.7% 20.8% 16.5%
Casual/Other Activities

Taking walks (enjoying trails, parkland) 69.2% 64.4% 78.6% 73.3% 64.6%
Children’s play (playground, natural spaces) 44.0% 58.3% 48.0% 48.3% 40.6%
Outdoor gatherings (picnic spaces) 40.2% 40.4% 43.4% 47.1% 35.8%
ZJ:;:E r::Cy)fieIds (for Frisbee, kites, playing 35.5% 41.3% 49 1% 33.8% 31.8%
:\;::; p:)?(; (?Zziiz:z)water activities, 29.6% 45.7% 26.6% 32.9% 29.2%
Pet friendly activities (dog park, etc.) 29.5% 27.8% 41.6% 32.1% 23.8%
Art (classes, makerspace) 17.9% 21.7% 20.8% 18.8% 16.7%
Dancing (studio classes) 9.7% 11.2% 10.4% 9.2% 9.7%
None of the above 6.7% 4.4% 2.3% 4.2% 8.4%

Lower percentage preference
than OVERALL

Higher percentage preference
than OVERALL




CHILDREN/ MORE THAN 2
OVERALL TEENAGERS |WITHIN 1 MILE[ 1-2 MILES MILES
Other Uses

Large open air pavilion for neighborhood
events, family reunion events, Farmer’s 46.5% 55.8% 59.0% 55.0% 38.4%
market, etc.
Other (fill in blank) 42.6% 39.6% 30.1% 37.5% 48.5%
Community garden 33.7% 35.8% 49.1% 39.2% 25.8%
Community center 30.0% 25.7% 31.8% 25.8% 31.5%
Educational uses (service-learning,
afterschool care, Pre-K, vocational 24.3% 29.1% 27.2% 24.6% 22.5%
education)
Indoo.r event rer.1tal space (parties, 17.1% 19.6% 20.8% 21.3% 13.5%
meetings, weddings, etc.)
None of the above 4.7% 3.2% 4.0% 3.8% 5.4%

Lower percentage preference
than OVERALL

Higher percentage preference
than OVERALL




